
Advanced Marketing

Measurement & Attribution

Move Beyond Reporting.

Measure True

Marketing Impact.
Reports show what happens. Advanced measurement 
shows what drives results, why performance changes, 
and how marketing influences customer decisions.

Refine Spends

Incremental Conversions

Faster Prioritization

Smart Budgets

Incrementality Model
Prove What Truly Drives Growth

Separate real marketing lift from outcomes that happen 
without paid influence.

What This Solves
Standard reporting can over-credit channels that appear 
near conversion. Incrementality isolates true lift, 
distinguishing marketing impact from organic demand.

What You Gain
Evidence of incremental performance


Smarter budget allocation

Clearer investment justification

Causality Model
Measure the True Impact of Campaign Changes

Measure the true impact of marketing changes by 
comparing actual results against a forecast of what would 
have happened without them.

What This Solves
Performance rarely changes for one reason. Causality 
analysis moves beyond correlation to help identify the 
drivers behind meaningful shifts.

What You Gain
M ore confident optimization decisions


Sharper visibility into performance drivers

Faster prioritization of growth opportunities

How It Is UsedIncremental Vies Incremental Conversions Incremental Revenue ale e male

V alidate campaign effectiveness

Compare channels, audiences, and tactics

Reduce hidden media waste
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How It Is Used
A nalyze campaign performance shifts


Identify drivers of conversion and revenue

Support evidence-based planning
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Advanced Marketing

Measurement & Attribution

Multi-Touch Attribution 
Model
Reveal How Marketing Influences Conversion

Measure how touchpoints contribute across the 
customer journey and influence conversion decisions.

What This Solves
Many attribution methods overvalue visible touchpoints 
and miss baseline intent. Multi-Touch Attribution clarifies 
how exposure across channels affects conversion 
likelihood.

What You Gain
C learer measurement of marketing contribution


Visibility across channels and touchpoints

Stronger campaign optimization

Choose Model Last TouchChoose Model First Touch

Channel with Highest Attribution Total RevenueChannel with Highest Attribution Total Conversions

Earned Media $272.05KPaid Media 477

Channel Performance by RevenueChannel Performance by Conversions

Organic Social

15.72%

Earned Media

16.56%

Organic Search

15.09%

Owned Media

11.74%

Paid Search

12.16%

Paid Social

12.37%

Owned Media

11.74%

Emails

16.35%

Paid Search

12.16%Paid Social


12.37% Emails

16.35% Earned Media


16.56%
Organic Search


15.09%
Organic Social

15.72%

ROI Conv./CostChannel Spend Revenue ROI Conv./Cost

7.2% $10.18Owned Media $57,391.00 $87,534.00 7.8% $8.37

4.8% $8.44Paid Seach $43,895.00 $74,234.00 6.4% $13.97

5.2%Paid Social $42,891.00 $77,453.00 8.1%

6.8% $9.59Organic Search $42,271.00 $71,213.00 5.2%

$00Organic Social $57,365.00 $89,643.00 $00 $9.59

$00 $13.97Emails $54,407.00 $82,314.00 $00 $8.44

E valuate complex customer journeys


Refine channel mix and spend levels


Improve campaign sequencing
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How It Is UsedEarned Media $59,140.00 $88,653.00 $00 $10.18 Owned Media79 $57,391.0016.56%$87,534.00 $00 $8.37

ConversionsChannel

Earned Media78

Emails58

Organic Search56

Organic Social59

Paid Social75

Paid Seach72

% of Total ConversionsSpend Revenue

$59,140.0016.35%$88,653.00

$54,407.0012.16%$82,314.00

$42,271.0011.74%$89,643.00

$57,365.0012.37%$71,213.00

$42,891.0015.72%$77,453.00

$43,895.0015.09%$74,234.00

ConversionsChannel

Owned Media79

Paid Seach72

Paid Social59

Organic Search75

Organic Social56

Emails58

Earned Media78

Choose Model Custom

Channel with Highest Attribution Total Revenue

Owned Media $272.05K

Channel Performance by Revenue

Earned Media

16.56%

Owned Media

11.74%

Paid Search

12.16%

Emails

16.35%

Paid Social

12.37%

Organic Search

15.09%

Organic Social

15.72%

ROI Conv./Cost

$00 $8.37

$00 $13.97

$00

$00

$00 $9.59

$00 $8.44

$00 $10.18

Conversions
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% of Total Conversions

16.35%

12.16%

11.74%

12.37%

15.72%

15.09%

16.56%

% of Total ConversionsSpend Revenue

$57,391.0016.56%$71,213.00

$43,895.0015.09%$87,534.00

$42,891.0012.37%$82,314.00

$42,271.0015.72%$88,653.00

$57,365.0011.74%$89,643.00

$54,407.0012.16%$77,453.00

$59,140.0016.35%$74,234.00

Integrated Marketing Data Infrastructure
Trusted Data. Trusted Insights.

Advanced measurement depends on clean, connected, and reliable data.

Core Capabilities
Integration Transformation Enrichment
Connect ad platforms, CRM, 
marketing automation, analytics, 
ecommerce, and offline sources.

Standardize data into a consistent 
measurement framework.

Add customer, audience, and 
campaign attributes that improve 
analysis.

Hygiene Centralized Storage
Resolve duplicates, inconsistencies, gaps, and quality 
issues before modeling.

Create a single source of truth for measurement, 
attribution, analytics, and optimization.

Business Outcomes
When trusted data, incrementality, 
causality, and attribution work 
together, marketing teams understand 
performance more clearly, optimize 
spending more confidently, and make 
smarter decisions that improve 
business outcomes.

Ready to Measure

What Really Matters?
See how advanced measurement and attribution can reveal true 
marketing impact and guide smarter decisions.

Book a Demo Schedule a Consultation

https://keends.com/demo/
https://keends.com/contact/

